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CONSUMER AS VULNERABLE SUBJECT OF LAW:
INTERNATIONAL STANDARDS AND TURKISH MODEL OF LEGAL PROTECTION

Abstract

The article considers the legal status of the consumer as a vulnerable subject of law in the context of
globalization, digitalization of the economy and the transformation of modern consumer markets. It is
justified that the traditional principle of formal equality of parties to contractual relations does not reflect
the actual socio-economic and information inequality between the consumer and professional market
participants. As a result, the consumer objectively needs enhanced legal guarantees and special
protection mechanisms that go beyond the scope of classical private law regulation.

Based on theoretical and comparative analysis, the article examines international consumer
protection standards formed within the framework of the United Nations, the European Union and the
Organization for Economic Cooperation and Development. It is shown that these standards are
consistently developing in the direction of recognizing consumer vulnerability and strengthening public
legal and preventive protection tools aimed at reducing information asymmetry, preventing unfair
commercial practices and ensuring the real availability of legal protection.

Particular attention is paid to the analysis of the Turkish model of legal protection of consumers,
which is largely harmonized with international and European approaches, but remains predominantly
reactive. The article emphasizes that digitalization and the development of the platform economy increase
consumer vulnerability, which is confirmed by empirical data from international organizations and official
statistics from Turkey, indicating an increase in the number of consumer complaints in the digital sector.

The study justifies the conclusion that it is necessary to normatively consolidate the concept of
consumer vulnerability in national law and develop a comprehensive system of preventive protection
based on international best practices and focused on balancing the interests of participants in consumer
relations.

Key words: consumer rights, vulnerable legal entity, international standards, digital economy,
consumer protection.
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TYTBIHYIIBI K¥YKBIKTBIH OCAJI CYBBEKTICI PETIH/IE:
XAJIBIKAPAJIBIK CTAHJAPTTAP )KOHE KYKBIKTBIK KOPFAY/bIH TYPIK MOJEJIT

Anoamna

Makanaga skahaHmany yzaepicrepi, SKOHOMHUKAHbI LUQPIAHIBIPY JKOHE Kazipri TYTHIHY
HapBIKTAPbIHBIH MHCTUTYIIMOHAJIBIK TPAHC(POPMAIUSCHI KaFAaibIHAA TYTHIHYIIBIHBIH KYKBIKTBIH OCall
CYOBEKTICI peTiHIeri KYKBIKTBIK MopreOeci »KaH-KakTbl TanmaHanasl. 1llapTTeIK KaThIHAcTap
CyOBeKTLIepiHIH (hOpMaNb/IbI TEHIIT KaFUAAThl TYTHIHYIIBI MEH KOCIMKEPIIK KBI3METTI KOciOn Heri3ze
Ky3ere achIpaThlH HAPBIK KaThICYIIBUIAPBl aPACBIHAAFBl OOBEKTUBTI QJICYMETTIK-D)KOHOMUKAIIBIK, KOHE
aKMapaTThIK aCHMMETpPUSHBI TOJIBIK KeleMie eckepe OepMmeiTini nonenaeneni. OcbiFran OaiaHbICThI
TYTBIHYIIBIHBIH KYKBIKTAphl MEH 3aHJIbI MYAIETCPIH THIMAI KOPFayabl KAMTaMachl3 €Ty MaKcaThIHIa
KJIACCUKAJIBIK KEKe-KYKBIKTBIK peTTey IIeHOEpIHEH ThIC KYIICHTUIreH KYKBIKTHIK KEHMUITIKTEp MEH
apHaibl KYKBIKTBIK TETIKTEPl KAJIBINTACTHIPYIBIH OOBEKTUBTI KAYKETTUIIT HETi3/1eeI].

TeopusbIK-KYKBIKTBIK JKOHE CalbICTHIPMAJIbI-KYKBIKTHIK Talljlay HeriziHie Makanaga bipikkeH
¥Ynarrap ¥Yiemel, Eypomanblk onak jkoHe OKOHOMHUKAIBIK BIHTHIMAKTACTBHIK TIE€H JaMy YUBIMBI
eHOepiHe KaIbINTACKaH TYTHIHYIIBLIAPABIH KYKBIKTApPhIH KOPFAaYIbIH XaJlbIKapalbIK CTaHAapTTaphl
3epTreneai. ATalFaH CTaHIAPTTApAbIH TYTHIHYIIBIHBIH OCall CYOBEKT peTiHIeri MopreOeciH TaHy
OarbIThl OOMBIHIIIA >KYWeN TypAe AaMbIll Kejle >KaTKaHbl, COHMAN-aK akKMNapaTThbIK aCHUMMETPHUSHBI
TOMEHJIETYTe, )KOCBIKCHI3 KOMMEPLMSIIBIK MPAKTUKAIAPABIH ATJIBIH aTyFa )KoHE KYKBIKTBIK KOPFayIbIH
HAKThI KOJDKETIMAUTINH KAMTaMachl3 €Tyre OarbITTaFaH ) KapHs-KYKBIKTBIK KoHE MPEBEHTHBTIK KOPFay
KypaJiapblH KYIIEUTY Ypici alKbIHIaIa bl

TyTeIHYIIBUIAPIBIH KYKBIKTAPBIH KOPFAYAbIH TYPIK MOJIENIH TajllayFa epeKIlie Ha3ap aylapbuiajibl,
OyJ1 XaJbIKapalIbIK JKOHE €YpOMAaJbIK TOCUIACPMEH €Iyip Iopekene YIIIeCTIpUIreHIMEH, HeTi31HeH
PEaKTUBTI cUMAaTTa KaJIbll OThIp. Makanaga udpraHiplpy *KoHE IIaTGopMablK 3KOHOMUKAHBIH
JaMybl TYTBHIHYIIBUIAPBIH OCAJABIFBIH KYIIEHTETIH (akTopyiap peTiHAe alKpIHAAIbIN, Oy Kargai
XaJIbIKAPAIbIK YHBIMIAP/IBIH SMIMPUKAIBIK JAEpPEKTepIMEH *oHe TYPKUSHBIH PECMU CTATUCTHUKAIIBIK
MOJTIIMETTEpIMEH pacTaiajibl, onap MUQPIBIK CEKTOPIAFhl TYTHIHYIIBUIBIK IIAFBIMIAP CAHBIHBIH OCY
YpAiciH KepceTei.

3epTTey TYTHIHYIIBIHBIH OCAIIBIFBI TYKBIPHIMIAMACHIH YIITTHIK KYKBIKTa HOPMATHBTIK TYPFbIIaH
OEKITy J>KOHE XalbIKApAJIbIK Y3[IK ToKIpuOenepre HEri3eNred, TYThIHYIIBUIBIK KaTbIHACTapFa
KATBICYIIBUIAPIGIH MY/JIENIEp TEHrepiMiH KaMTaMachl3 €Tyre OaFbITTalFaH KEIMIeHl MPEBEHTHBTIK
KOpFay *KYHeCiH TaMbITy KQKETTIT1 Typaibl KOPBITHIHBIHBI HET13/1CH 1.

Tyilin ce31ep: TYTHIHYIIBUIAPABIH KYKBIKTApbl, KYKBIKTBIH OCall CYOBEKTICI, XaJbIKapabIK
CTaHJapTTap, IU(MPIBIK SKOHOMHKA, TYTHIHYIIBIIAP/IBIH KYKBIKTAPBIH KOPFaY.
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HOTPEBUTEJIb KAK YS3BUMBIN CYBBEKT ITPABA:
MEXJIYHAPOJHBIE CTAHJIAPTBI U TYPEIIKAS MOJIEJIb ITIPABOBOM 3AIIIATHI

Annomayusi
B cratbe paccmarpuBaeTcsi MpaBOBOM CTaTyc MOTpeOUTENs KaK yS3BUMOro CyOBbeKTa IpaBa B
YCIOBUSAX — TIJoOanu3anuy, IMAPOBU3AIMKM SKOHOMUKHM U TpaHC(OpMalMM  COBPEMEHHBIX
MOTPEOUTENBCKUX PHIHKOB. OOOCHOBBIBAETCS, UTO TPAJULIMOHHBIA NPUHLIKI (JOPMATILHOTO PaBEHCTBA
CTOPOH JIOTOBOPHBIX OTHOILEHUII HE OTpaxkaeT (PAKTUYECKOTO COLMATbHO-3)KOHOMUYECKOTO U
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MH(POPMAIIIOHHOTO HEPABEHCTBA MEXY MOTpeduTesieM 1 MpoheCCUOHATBHBIMU YYaCTHUKAMU PHIHKA.
B pesynprare morpeOuTenh OOBEKTUBHO HYXKJACTCS B YCWJICHHBIX IIPAaBOBBIX TapaHTHAX U
CIEUUATbHBIX MEXaHW3MaX 3allUThl, BBIXOJAIIMX 33 pPaMKH KJIACCHYECKOTO YaCTHOIPABOBOTO
PETYIMPOBaHMUSL.

Ha ocHOBe TeOpeTHKO-MpaBOBOTO M CPaBHUTEIHLHO-TPABOBOIO aHAU3a B CTaThe HCCIEIYIOTCS
MEX/TyHApOJHbIE CTaHAAPTHI 3aIIUTHI IIpaB MOTpeduTenel, chopMUpOBaHHbIE B paMKax OpraHu3aiuu
OO0vequuénnbix Haruii, EBponetickoro coro3za u OpraHu3anuyd 3KOHOMHUYECKOTO COTPYIHUYECTBA H
pasButus. Iloka3aHo, 4YTO JaHHBIE CTaHJAPTHl IOCIENOBATENBHO PA3BUBAIOTCS B HAIIPABICHUU
MPU3HAHUA  YSI3BUMOCTU TOTPEOUTEN W yCWICHHS MyOJMYHO-TIPAaBOBBIX U IPEBEHTUBHBIX
MHCTPYMEHTOB  3aIlUTHI, HANpABICHHBIX HA CHIDKEHME MH(POPMAIMOHHOM  acHMMETpUH,
MpeAyNpeKIeHUE HeTOOPOCOBECTHRIX KOMMEPUECKUX MPAKTHK U 00ecrieueHe peaibHOM TOCTYITHOCTH
IIPAaBOBOM 3alLUTHI.

Oco0oe BHMMaHME yIeJsieTcsd aHaIu3y TYPELKOM MOJEN IPaBOBOM 3alUThl MOTpeOUTeNei,
KOTOpas B 3HAYUTEIbHOM CTETIEHU TApMOHU3UPOBAHA C MEXTyHAPOJHBIMU U €BPONIEHCKUMU MO/IX0/IaMHU,
OJTHAKO COXpaHSET MPEUMYILECTBEHHO PEaKTHBHBIN XapakTep. B crathe moguépkuBaercs, uTo mudpo-
BU3AIMS U Pa3BUTHE TUIATQPOPMEHHON SKOHOMHKH YCHJIMBAIOT YA3BUMOCTH IMOTPEOUTENEH, YTO TOJI-
TBEPXKIACTCS SMIMPUYECKUMU JTaHHBIMU MEXKTYHAPOAHBIX OpraHu3aluii 1 o(pUIMAIBEHON CTaTHCTHKOM
Typrwn, CBHICTENHCTBYIONIMME O POCTE YUCIIa TIOTPEOUTENBCKUX K00 B IIM(POBOM CEKTOPE.

HccnenoBanne 000CHOBBIBAET BBIBOJ, O HEOOXOJMMOCTH HOPMATUBHOTO 3aKpEIICHUs KOHIEIIINU
YSI3BUMOCTH TTOTPEOUTENS B HATMOHATEHOM TPaBe M PAa3BUTHSI KOMIUIEKCHOW CHCTEMBbI TIPEBEHTUBHOM
3aIlIUThl, OCHOBAHHOW Ha JYYIIMX MEXKIyHAPOIHBIX MPAKTUKAX U OPUEHTUPOBAHHOW Ha oOecIieueHHe
OajlaHCca MHTEPECOB YYaCTHUKOB OTPEOUTEIILCKUX OTHOIICHUH.

KioueBble cjioBa: mpaBa TOTpeOUTENe, VYSI3BUMBIM CYOBEKT TIpaBa, MEXIyHapOJIHbIE
CTaHJAPTHI, HU(PPOBaAst SKOHOMHKA, 3aIATA TIPaB OTPEOUTEIICH.

Introduction

In the context of the globalization of the economy, the digitalization of trade processes and the
complication of trade turnover, the legal status of the consumer are undergoing significant changes.
Modern consumer relations are characterized by a stable asymmetry between professional market
participants and the end consumer, which is manifested in inequality of economic opportunities,
information imbalance, as well as in the limited ability of the consumer to influence the content of
contractual terms. In this regard, the category "vulnerable subject of law" is increasingly used in legal
science, applied to the consumer as a party in need of special legal guarantees and enhanced protection
from the state.

The problem of consumer vulnerability is not only private law, but also public law. The traditional
principle of formal equality of the parties to a civil law contract is largely losing its regulatory
effectiveness in the field of mass consumer relations. Standardized contracts, digital platforms, cross-
border trade and e-commerce increase the consumer's dependence on a professional seller or service
provider, which objectively requires a revision of classical doctrinal approaches to protecting his rights.

The relevance of the study is due to the fact that the recognition of the consumer as a vulnerable
subject of law has become a key direction in the development of international standards for the
protection of human and economic rights. The UN Guidelines on Consumer Protection, European
Union legal acts, as well as analytical documents of the Organization for Economic Cooperation and
Development form an integrated approach aimed not only at formally securing consumer rights, but also
at ensuring their real feasibility [1; 2]. Foreign scientific literature indicates that the concept of
vulnerability justifies the use of special regulatory and institutional mechanisms aimed at restoring the
balance of interests of the parties to consumer relations [3, p. 27-30].

Of particular scientific interest in this context is the Turkish model of consumer legal protection.
Turkey, possessing a dynamically developing domestic market and actively participating in
international trade, is consistently modernizing national legislation in the field of consumer protection,

taking into account international standards and, above all, the legal approaches of the European Union.
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In Turkish legal doctrine, consumer protection issues have traditionally been considered mainly within
the framework of private law, however, in recent years, attention to their constitutional-legal and socio-
legal dimension has been increasing [4, p. 64-66]. At the same time, a comprehensive analysis of the
consumer as a vulnerable subject of law in the Turkish protection model, correlated with international
standards, remains underdeveloped.

In scientific studies of foreign and Turkish authors, certain aspects of the legal status of the
consumer, mechanisms of judicial and administrative protection, as well as the impact of digitalization
on consumer relations are considered [5; 6]. However, most of the works are fragmented and do not
fully reveal the systemic features of the legal structure of the consumer's vulnerability and its normative
consolidation.

The purpose of this article is a theoretical-legal and comparative-legal analysis of the consumer as a
vulnerable subject of law based on international standards and the Turkish model of legal protection. To
achieve this goal, the article proposes: to disclose the legal nature of the consumer's vulnerability;
analyze key international standards in the field of consumer protection; to investigate the peculiarities of
the Turkish model of legal protection; identify directions for its further development in a globalizing
market.

Materials and methods

The methodological basis of this study is general scientific and special legal methods of knowledge,
the use of which is due to the complex and interdisciplinary nature of consumer protection issues.
Within the framework of the study, the consumer is considered as a vulnerable subject of law, which
requires a combination of legal theory, comparative law and normative dogmatic approaches.

As the main method, a formal legal analysis was used, which made it possible to identify the
content and structure of the legal status of the consumer, as well as to determine the specifics of the
normative consolidation of the mechanisms of its protection in international and national legal acts. This
method was used in the study of international consumer protection standards, including United Nations
guidelines, European Union legal acts and documents of the Organization for Economic Cooperation
and Development, as well as in the analysis of Turkish consumer protection legislation.

The comparative legal method is used to compare international standards and the Turkish model of
legal protection of consumers. Through this method, similarities and differences in approaches to
recognizing the consumer as a vulnerable subject of law, as well as features of institutional and
procedural protection mechanisms, were identified. The comparative analysis made it possible to
determine the degree of implementation of international standards into Turkish national legislation and
assess their practical effectiveness.

The theoretical and legal method was used to comprehend the concept of consumer vulnerability in
the context of the evolution of the legal regulation of consumer relations. Within the framework of this
approach, the provisions of the doctrine of private and public law, the theory of the social state and the
concept of protecting the economically weak side of legal relations were used. This made it possible to
justify the need to move away from the formal equality of the parties to the contract in the field of
consumer relations and strengthen public legal guarantees.

The empirical base of the study includes analytical and statistical data from international
organizations, including the Organization for Economic Cooperation and Development, the European
Commission (Consumer Scoreboard), as well as official statistical materials from the Turkish Statistical
Institute. The use of empirical data is aimed at illustrating the practical aspects of consumer
vulnerability and assessing the effectiveness of existing legal protection mechanisms.

The work used methods of systemic analysis and logical and legal generalization, which made it
possible to consider consumer protection as an integral legal system, including regulatory, institutional
and procedural elements. The totality of the methods used ensured the comprehensive nature of the
study and made it possible to formulate reasonable conclusions about the state and prospects of the
development of the Turkish model of legal protection of consumers in the context of international
standards.
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Results and discussion

The results of the study allow us to state that in modern law, consumer protection loses its exclusively
private law character and is transformed into a comprehensive system of public-private regulation. The
key result of the analysis is confirmation that the consumer, in the context of the global market,
digitalization and standardization of contractual conditions, objectively acts as a vulnerable legal entity in
need of special legal guarantees and institutional support. This conclusion is consistent with the doctrinal
position on the social function of consumer law, which implies the admissibility of redistributive
mechanisms and strengthened guarantees in favor of the economically weak side of the contract [7].

International consumer protection standards show a steady trend towards institutionalizing the
concept of vulnerability. The United Nations Consumer Protection Guidelines form a universal
regulatory framework that recognizes the structural inequality between the consumer and the
professional market participant. A significant result of the analysis of these principles is the conclusion
that they proceed from the need for an active role of the state in ensuring a balance of interests,
including monitoring the quality of goods and services, preventing unfair commercial practices and
guaranteeing access to effective remedies [1].

In European Union law, the concept of vulnerability has received the most extensive normative and
institutional expression. EU directives on consumer rights, unfair contractual terms and unfair
commercial practices form a multi-level protection system focused not only on the restoration of
violated rights, but also on their preventive protection [9; 10]. The European protection model proceeds
from the refusal to absolutize the principle of formal equality of the parties to the contract and enshrines
the special obligations of a professional market participant in relation to the consumer. The doctrine
rightly emphasizes that the recognition of the consumer as a vulnerable subject of law serves as a
legitimate basis for expanding administrative supervision and strengthening public legal regulatory
mechanisms [5, p. 118-121; 7].

The analysis of documents of the Organization for Economic Cooperation and Development,
reflecting the impact of the digital economy on consumer vulnerability, deserves special attention.
OECD reports record an increase in risks associated with the use of electronic platforms, algorithmic
pricing and processing of personal data. Empirical evidence suggests that the digital environment
increases information asymmetry, reduces the consumer's ability to rationally assess contractual
conditions and increases the likelihood of violation of his rights [2]. These findings are confirmed by the
materials of the Consumer Conditions Scoreboard of the European Commission, which established a
stable correlation between the level of digital literacy of consumers and the effectiveness of their rights
[3]. Specialized studies on EU law and the digital economy emphasize that digital interfaces, "dark
patterns”, personalized offers and opaque ranking models can increase consumer vulnerability and
require the adaptation of classic security tools to the platform environment [8].

Analysis of the Turkish model of consumer legal protection shows that national legislation is
largely harmonized with international and European standards. The Turkish Consumer Protection Law
provides for a wide range of material and procedural guarantees, including expanded information duties
of the seller, the right of the consumer to withdraw from the contract, as well as special procedures for
dealing with consumer disputes. At the same time, the results of comparative legal analysis indicate that
the recognition of the consumer as a vulnerable subject of law in Turkish law is predominantly
functional in nature and is not always accompanied by direct normative consolidation of this concept [6,
p. 92-95]. From the standpoint of a socio-legal approach, this means that the regulatory architecture of
protection can remain "reactive" (after violation), while the vulnerability-oriented model also involves
"proactive" measures - preventing unfair conditions, reducing barriers to access to protection and
strengthening supervision [7].

Empirical data from the Turkish Ministry of Trade and the Turkish Statistical Institute confirm the
existence of systemic problems in the field of consumer protection. In the context of the active
development of e-commerce, there is a steady increase in the number of consumer complaints, while
their largest share is associated with remote contracts, the quality of digital services and violation of
information provision obligations [13; 14]. This allows us to conclude that the formal presence of rights
does not guarantee their effective implementation and that the digitalization of the market objectively
increases the vulnerability of the consumer. Against this background, those instruments that are
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considered in EU law as a response to digital vulnerability are of particular importance: enhanced
information standards, control of platform practices and available digital complaint channels [8].

The analysis reveals a number of structural limitations of the Turkish consumer protection model.
These include fragmented institutional regulation, limited alternative dispute resolution options, and
insufficient legal awareness. The scientific literature emphasizes that the effectiveness of protecting the
rights of vulnerable subjects is determined not only by the volume of regulatory guarantees, but also by
the availability of procedures for their implementation, as well as the degree of trust in state institutions
[4, p. 59-62]. The social law perspective (consumer law as social justice) further emphasizes that
consumer protection should take into account the heterogeneity of consumer groups and differences in
the level of resources, competencies and digital literacy, since they form the actual vulnerability [7].

Comparative legal analysis shows that the convergence of the Turkish model with international
standards requires an integrated approach, including legislative, institutional and educational measures.
This conclusion is supported by OECD empirical data, according to which the level of consumer
confidence in the market directly correlates with the effectiveness of administrative supervision and the
presence of available mechanisms for alternative dispute resolution [2]. In countries where the concept
of consumer vulnerability is reflected in legislation and institutional practice, higher rates of satisfaction
with protection of rights and lower levels of repeated violations are recorded.

The materials of the Consumer Conditions Scoreboard of the European Commission further
confirm that the presence of simplified complaint procedures, digital protection tools and active state
supervision significantly increases the actual realizability of consumer rights, especially for socially and
economically vulnerable groups of the population [3]. Similar trends are observed in Turkey, where an
increase in the number of complaints in the digital sector requires strengthening preventive protection
tools and expanding available response channels comparable to the best practices formed in EU law for
the digital economy [8].

Similar trends can be seen in Turkey, where an increase in complaints in the digital sector reflects
structural changes in consumer relations and increases consumer vulnerability in a platform economy. A
feature of the Turkish context is the high dynamics of the development of e-commerce, accompanied by
the rapid involvement of wide sections of the population in digital forms of consumption with a
relatively uneven level of digital and legal literacy. This creates a situation in which the formal
expansion of market access is not accompanied by an adequate strengthening of the consumer's ability
to effectively defend his rights.

Empirical data from the Turkish Ministry of Trade indicate that the largest increase in consumer
complaints falls on the segments of remote contracts, online marketplaces and digital services, including
subscription models and electronic mediation platforms [13]. A significant part of the appeals is
associated with a violation of the information duties of sellers, opaque terms of refusal of the contract, as
well as problems of returning funds. These factors indicate that the digital environment increases the
asymmetry of information and reduces the real ability of the consumer to assess the legal consequences
of his actions, which is consistent with the findings of comparative studies on EU law [8].

The specifics of the development of these trends in Turkey also lie in the institutional architecture of
consumer protection. Despite the presence of specialized bodies and procedures for dealing with
consumer disputes, the protection system is largely focused on reactive mechanisms involving
intervention after the occurrence of a violation. At the same time, preventive tools aimed at preventing
unfair digital practices are at the stage of formation and do not always have sufficient regulatory power.
This distinguishes the Turkish model from EU law and order, where the emphasis is shifted towards
early identification of risks and administrative supervision of digital commercial practices [9; 10].

An additional factor of consumer vulnerability in Turkey is the high concentration of digital
markets and the dominance of large online platforms, which objectively limits the ability of the
individual consumer to influence the terms of service. In the absence of developed collective protection
mechanisms and effective collective claim instruments, this increases the consumer's dependence on
platform operators and reduces the preventive potential of legal regulation. The scientific literature
emphasizes that it is in the conditions of the platform economy that the recognition of the consumer as a
vulnerable subject of law should serve as the basis for expanding public law intervention and
strengthening the supervisory functions of the state [7].
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At the same time, it should be noted that Turkish legislation demonstrates a progressive movement
towards rapprochement with the best European practices. Digital complaint channels are being
developed, electronic systems for monitoring consumer complaints are being introduced, and attempts
are being made to adapt regulatory requirements to the specifics of e-commerce. However, these
measures are predominantly fragmented and do not yet form a holistic preventive model for protecting
vulnerable consumers, comparable to the systemic approach enshrined in the law of the European Union
for the digital economy [8; 11].

Thus, the development of digital consumer relations in Turkey is accompanied by a deepening of
consumer vulnerability, which is manifested in an increase in complaints, increased information
asymmetry and limited effectiveness of preventive protection mechanisms. This confirms the
conclusion that it is necessary to further evolve the Turkish model of consumer protection towards
normative consolidation of the concept of vulnerability, expanding administrative supervision of digital
practices and borrowing systemic solutions developed in EU law.

The inclusion of empirical evidence in the discussion of the results leads to the conclusion that the
recognition of the consumer as a vulnerable subject of law is not only theoretical, but also practical. The
effectiveness of consumer protection is determined by a combination of regulatory safeguards,
institutional mechanisms and legal awareness. The results obtained confirm that the recognition of
consumer vulnerability does not limit market freedom, but, on the contrary, contributes to the formation
of fair, transparent and predictable economic relations [7].

Conclusion

The study made it possible to justify that in the context of globalization, digitalization of the
economy and the transformation of consumer markets, the legal status of the consumer is undergoing
significant changes. The consumer increasingly acts not as a formally equal party to contractual
relations, but as a vulnerable legal entity in need of special regulatory and institutional guarantees. This
conclusion is confirmed both by the development of international consumer protection standards and the
evolution of national legal order, including the Turkish legal system.

An analysis of international standards showed that in documents of the United Nations, the
European Union and the Organization for Economic Cooperation and Development, the concept of
consumer vulnerability serves as a theoretical and regulatory basis for moving away from the principle
of formal equality of parties and for strengthening public legal regulatory mechanisms. International
practice demonstrates a shift in focus from reactive protection of violated rights to preventive measures
aimed at preventing unfair commercial practices, reducing information asymmetry and ensuring the real
availability of legal protection.

Comparative legal analysis revealed that the Turkish model of legal protection of consumers is
largely harmonized with international and European standards and contains a developed set of material
and procedural guarantees. At the same time, it was established that the recognition of the consumer as a
vulnerable subject of law in Turkish law is mainly of an implicit and functional nature. This limits the
potential for preventive regulation and reduces the effectiveness of consumer protection, especially in
the digital economy and platform markets.

The inclusion of empirical data in the analysis confirmed that the rise in consumer complaints,
particularly in e-commerce and digital services, is an objective indicator of increased consumer
vulnerability. Empirical evidence suggests that the presence of formally enshrined rights does not
guarantee their effective implementation without developed institutional mechanisms, accessible dispute
resolution procedures and a sufficient level of legal and digital literacy. In this context, the Turkish
experience demonstrates common problems for many states related to the adaptation of traditional
protection mechanisms to digital forms of consumption.

The scientific novelty of the article lies in the complex theoretical and legal and comparative legal
understanding of the consumer as a vulnerable subject of law based on the material of international
standards and the Turkish model of legal protection. The work substantiates that consumer vulnerability
is not an exception to the general principle of equality of parties, but an independent legal category that
requires regulatory consolidation and institutional support. The novelty also lies in the integration of
empirical data into the discussion of legal conclusions, which made it possible to confirm the practical
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significance of the concept of vulnerability and to identify the gap between formal regulation and the
actual realization of consumer rights.

The consumer in modern economic conditions is objectively a vulnerable subject of law due to
information, economic and technological asymmetry.

International consumer protection standards are consistently developing in the direction of
strengthening public legal and preventive protection mechanisms.

The Turkish consumer protection model generally complies with international standards, but needs
further evolution in terms of normative consolidation of the concept of vulnerability and expansion of
preventive regulatory instruments.

Empirical evidence confirms that digitalization increases consumer vulnerability and requires
adaptation of traditional legal protection mechanisms.

Recognition of the consumer as a vulnerable subject of law does not limit market freedom, but
contributes to the formation of fair, transparent and sustainable consumer relations.

Further development of consumer legal protection should be based on an integrated approach that
combines the normative consolidation of the concept of vulnerability, institutional strengthening of
supervision and increasing the availability of legal protection, which is in line with modern international
trends and the needs of the digital economy.
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