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Abstract

The article is devoted to the legal regulation of consumer protection and the standards for the
protection of consumer rights of goods (works, services) adopted during the development of
international legislation. International standards for the protection of consumer rights require
implementation in national legislation due to the urgent need to become familiar with world
standards and international practice. The author comes to the conclusion on the systematic
consolidation of international standards for the protection of consumer rights in order to ensure the
sustainability of the development of any sphere of consumption, as well as the need to develop e-
commerce as a guarantee of the economic security of the state.
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MEKIYHAPOIHBIE CTAHJIAPTHI 3AIIUTHI ITPAB IOTPEBUTEJEN

AnHomayus

CraThs MOCBAIIEHA TPABOBOMY PETYIUPOBAHUIO 3alIUTHI MPaB MOTPEeOUTENEH U MPUHSATHIM B
XOJIe Pa3BUTHUS MEXTYHAPOIHOTO 3aKOHOJATENICTBA CTaHAApTaM 3alUTHI MPaB IMOTpeOUTEIeH
TOBapoB (paboT, yciyr). MexayHapoJaHble CTaHAAPTHl 3aIIMTHI MpaB MOTpeOuTenel TpeOyroT
BHEJIPCHUS B HAIMOHAILHOE 3aKOHOJIATSILCTBO BBUIY HA3pEBIIEH HEOOXOIUMOCTH MPUOOIIECHUS K
MHUPOBBIM CTaHAApTaM U MEXKAYHAPOJHOW MpaKTUKe. ABTOP MPUXOAMUT K BBHIBOJAAM O CHCTEMHOM
3aKpeIICHUH MEXIYHAPOIHBIX CTAHIAPTOB I10 3aIIMTE MPaB IMOTPEOUTEIICH B IENIAX O00eCIICUeHUs
YCTOMYMBOCTU pa3BUTHUA JI000H cdepsl moTpeOraeHHs, a Takke HEOOXOJUMOCTH Ppa3BUTHUA
AJIEKTPOHHON TOPTOBJIH KaK TapaHTHH SKOHOMHUYECKOH 0€3011acHOCTH TOCY1apCTBa.

KuioueBble cjioBa: MeEXIyHapOJHBIE CTaHIApPTHI; MpaBa MOTpPeOUTENei; MpaBa YEIOBEKa,
0€30macHOCTh TOBapoOB (paboT, yCIIyT); palMOHAIbHOE MOTpeOJIeHUE; YCTOMUMBOE MOTpeOIIeHuE;
ANEKTPOHHAS TOPTOBIISI; MOTPEOUTENbCKAsI TOIUTHKA.
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TYTBIHYIIBLIAPIBIH KYKBIKTAPBIH KOPFAYIBIH
XAJIBIKAPAJIBIK CTAHIAPTTAPEI

Anoamna
Makaina TYTBIHYIIBLIAPBIH KYKBIKTAPBIH KOPFayIbl KYKBIKTBIK PETTEYTe JKOHE XalbIKapallbIK
3aHHAMaHbl JaMbITY OapbIChIHIA KaObUIMaHFaH Tayapiapbl (OKYMBICTApIbl, KOPCETIICTiH
KBI3METTEP/11) TYTHIHYIIBUIAPIBIH KYKBIKTAPbIH KOpFAay CTaHIapTTapblHA apHajifaH. TYTHIHYIIbI-
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JapJbIH KYKBIKTApbIH KOPFAyAbIH XaJIbIKAPAIBIK CTaHAAPTTAphl QJEMIIK CTaHAApTTap MEH
XaJBIKApabIK MPAKTUKaFa KOCY KaKETTUITIHIH MiCIM-KeTiyiHe OalIaHbICThl YIATTHIK 3aHHAMara
SHIi3y/l Tajam eTeii. ABTOp TYTBIHY/ABIH Ke3 KEJIeH CalachlHbIH TYPAKThl JaMYbIH KaMTaMachl3
€Ty MaKCaThIH/1a TYTHIHYIIBIIAP/IBIH KYKBIKTAPBIH KOPFAY JKOHIHET! XaIbIKapaIblK CTaHIaPTTaP bl
XKyHeni OekiTy, COHJai-aKk MeMJICKETTIH YKOHOMUKAJIBIK KayilCI3IriHIH KeT peTiHae 3JIeKTPOH-
JIBIK Cay/IaHbl TaMBITY KQXETTIrl TypaJibl KOPBITHIH/IBIFA KETEe/i.

Tyiin ce3aep: XaabIKapalblK CTAHIAPTTAP; TYTHIHYIIBLIAPABIH KYKBIKTAPBI, a/laM KYKBIKTAphI,
TayapiapasiH (KYMBICTapAbIH, KOPCETUIETIH KbI3METTEPAiH) KAYIICI3/Airi; YThIMIbI TYTHIHY; TYpaK-
ThI TYTBIHY; 3JICKTPOHIBIK Cayia; TYTBHIHY casicaThbl;.

Introduction. Socio-economic human rights include the right to work, the right to fair wages,
the right to social security, the right to housing, the right to education, and other rights aimed at
providing a person with decent living conditions. Protecting these rights is an important task for the
state and society as a whole. To protect socio-economic human rights, it is necessary to adopt
relevant laws and international treaties, create institutions and mechanisms for monitoring their
compliance, and ensure access to judicial protection and compensation in case of violation.
Consumers, as part of society, also have rights that require protection. These are the right to safe
goods and services, the right to information about products, the right to protection from false
advertising and deception, and the right to compensation for damages in case of violation of rights.
The state and society must cooperate to ensure the protection of socio-economic human rights and
consumer rights. This will help create a just and sustainable society where every person can live in
dignity and security.

“International legal standards are considered as provisions enshrined in generally recognized
acts that establish fundamental rights and freedoms, as well as the obligations of persons under the
jurisdiction of the world community of states” [1, p. 265]. In this regard, international standards for
the protection of consumer rights, as the result of all world achievements in this area, require
detailed study and rapid implementation in regional and national legislation in view of their testing
and approval in international practice.

The purpose of this article is determined by the need to conduct a comprehensive theoretical
and legal study of the content of international standards for the protection of consumer rights, the
possibility of their implementation in regional integration and national legal systems.

Materials and methods. The methodology and methods of research of this work represent
methods of dialectical and formal logic, methods of analysis, synthesis, as well as special methods
of legal research: legal, comparative, methods of analysis and interpretation of legal norms.

Results and discussion. Over time, the consumer protection paradigm at the international level
has continued to evolve. In 1985, Consumers International was created to bring together national
consumer organizations from around the world. This was an important step towards cooperation and
coordination of consumer protection activities at the international level. In subsequent years,
various international documents and resolutions were adopted aimed at protecting consumer rights.
For example, the Organization for Economic Cooperation and Development (OECD) Principles on
Consumer Protection, the UN Principles on Consumer Protection and others. These documents
provide guidance and standards that help governments and consumer organizations develop
legislation and practices to protect consumer rights. Today, the international community places
increasing emphasis on consumer protection as an important aspect of economic and social
development. There are a large number of international organizations and initiatives dealing with
this issue, such as the European Commission, the World Health Organization, the International
Telecommunications Union and others. Thus, the evolution of the consumer protection paradigm at
the international level reflects the growing importance of ensuring the rights and interests of

consumers in the context of globalization and the growth of the world economy. However, despite
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the progress in this area, the problems of protecting consumer rights remain relevant and require
constant attention and further development of legislation and protection mechanisms.

The UN Conference on Environment and Development in Rio de Janeiro in June 1992 adopted
Agenda 21, which raised other pressing consumer policy issues interrelated with other human
rights, including issues of sustainable production and consumption. The Rio de Janeiro conference
placed significant emphasis on sustainable consumption standards, including efficient use of energy
and resources, minimizing waste production, promoting environmentally sound consumer choices
and other aspects. Establishing these standards promotes sustainable development and ensures
strong, healthy ecosystems for future generations [2].

The changes to the Guidelines reflect a global perspective on environmental issues and
demonstrate the importance of integrating environmental protection into consumer protection
strategies. The guidelines were expanded by Economic and Social Council resolution 1999/7. They
also highlight the importance of active consumer participation in sustainable development and
environmental protection. Thus, consumer protection and environmental protection are closely
linked and represent important aspects of sustainable development. Guiding principles in this area
encourage action by governments, businesses and the public to conserve resources, improve quality
of life and ensure a sustainable future for all [3].

Adopted by the UN General Assembly on September 25, 2015, resolution 70/1 "Transforming
Our World: The 2030 Agenda for Sustainable Development" sets the goal for UN member countries
to ensure sustainable consumption and production, which includes protecting the environment,
reducing greenhouse gas emissions, improving energy efficiency and using renewable energy
sources. This resolution also focuses on consumer protection issues, including their right to product
information, their safety, and protection from cheating by manufacturers. Thus, consumer
legislation is becoming more environmentally oriented and aimed at ensuring sustainable
development. Taking into account the accelerated pace of change in the world and the climate
situation, it is important that countries and international organizations cooperate and work together
to implement the goals of sustainable development and environmental protection. Only in this way
can the future be secured for all the inhabitants of the planet [4]. Resolution 70/1, "Transforming
Our World: The 2030 Agenda for Sustainable Development,” outlined 17 Sustainable Development
Goals and 169 targets that are integrated and based on a balance of economic, social and
environmental factors. This means that sustainable consumption not only has an impact on the
environment, but also stimulates innovation, creates new opportunities for business and society as a
whole (clause 33). Therefore, it is important to ensure the availability and quality of services for all
segments of the population, taking into account their needs and features. Sustainable consumption
and production are key elements for achieving sustainable development and conserving resources
for future generations. The transition to sustainable consumption requires joint efforts from states,
businesses, the public and every individual.

Yes, the decision of the UN General Assembly of December 22, 2015 to revise the Guidelines
(resolution 70/186) and the call to focus on the best international standards and practices in various
fields, such as e-commerce and financial services, focusing on important aspects for consumer
health (food, water, pharmaceuticals, energy, and utilities), as well as accounting for tourism
features, is a logical and meaningful step. These measures contribute to the improvement of
standards and ensure the protection of consumer interests on a global scale [5].

An interesting look at the evolution of international consumer law has been observed for the
past 40 years. The changes highlight the importance of seeing the consumer as a critical player. In
the 1980s, under the influence of consumerist movements, the international community initially
decided to protect consumer rights, realizing that consumers are a vulnerable party in contractual
relations and are negatively affected by the market economy.

Nevertheless, at the turn of the 21st century, the post-industrial era began, which added new
aspects to the concept of the consumer as the main subject. In the context of the digital economy,

integration processes and deepening environmental problems, the consumer requires additional
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guarantees to exercise his rights. In general, these changes indicate the need to constantly update
approaches to consumer protection in accordance with modern challenges and trends.

The modern consumer is becoming more demanding and actively uses modern technologies to
meet his needs (educational, information, tourist, etc.). Such a consumer is focused on the growth of
personal potential, values environmental responsibility, participates in the exchange of information
and the formation of public opinion through digital platforms. The interaction of manufacturers with
such consumers requires new approaches and strategies that take into account their active
participation in the digital space and social sphere. The concept of "ethical consumer™ is becoming
increasingly significant in modern society. For such a consumer, not only the price of goods is
important, but also the social responsibility of the manufacturer, including the environmental
friendliness of production, compliance with social norms (for example, the fight against child labor,
fair wages, refusal to finance military conflicts, etc.). Such consumers actively support brands and
companies that adhere to ethical principles and values [6].

The new relationship of a post-industrial digital society is characterized by greater consumer
participation in the economic process and social life. In comparison with the passive consumer of
the twentieth century, the new consumer takes a more active position, requires additional means of
protection and is considered as a stronger side of the contract. These changes reflect a shift from
traditional industrial relationships to the new realities of digital society.

The shift from a rational economic consumer primarily focused on the price-quality formula to
a more professional consumer who is well-informed about products and services marks a significant
evolution in consumer behavior. This new type of consumer actively engages by creating reviews,
maintaining blogs, advocating for environmental and social standards, and participating in relevant
programs. This transition underscores a fundamental change in consumer consciousness toward
sustainability, social responsibility, and informed decision-making. The empowered consumer plays
a vital role in fostering positive change and promoting ethical practices within the market.

Consumerism in the modern sense continues to gain traction in the 21st century, reflecting
evolving global trends. International consumer legislation is adapting to address this shift and cater
to the needs and rights of consumers worldwide as consumption patterns evolve.

Analysis of international consumer protection standards enshrined in UN General Assembly
Resolution 70/186 "Consumer Protection” [5].

1. National Consumer Protection Policy.

Raising consumer awareness of their rights and responsibilities also plays an important role in
national consumer protection policies. Consumers need to be aware of what rights they are granted
by law, how to act in the event of a violation of their rights, how to seek help and protection. This
can be achieved through educational campaigns, seminars, educational events, as well as by
disseminating information through the media and other communication channels.

Public authorities also play an important role in consumer protection. National authorities
responsible for monitoring compliance with consumer protection legislation must have sufficient
powers, resources and independence to effectively carry out their functions. In addition, cooperation
between different levels of government and international organizations to share experiences and
develop common consumer protection strategies is also important.

An important aspect of the national consumer protection policy is also the monitoring and
analysis of the market, the identification of violations of consumer rights and the adoption of
preventive measures to prevent them. Regular data checks and analysis allow you to assess the
effectiveness of legislation and consumer protection measures taken and make the necessary
adjustments to improve the situation.

In general, national consumer protection policies should be comprehensive and cover all
aspects of the relationship between consumers and suppliers of goods and services. It is important to
consider market specifics, needs and interests of consumers to ensure effective protection and
support of their rights.

45




BECTHUK KazHITY umenu Abas, cepus «FOpucnpyodenyusy, Nel(75), 2024 2.

Clause 14 of the Guidelines determines that national consumer policy should contribute to the
provision by consumers' counterparties of complete and reliable information about goods (works,
services), the protection of consumers' personal information (personal data), the creation of
transparent, cheap, operational mechanisms for resolving consumer disputes, the formation of
guarantees of contractual regulation, relatively concise and understandable wording of the terms of
the contract, the grounds for its termination and return of goods (work, services).

Psychological safety. In addition to physical security, it is also important to ensure the
psychological safety of consumers. This means that products (works, services) should not cause
stress, anxiety, or other negative emotions in consumers. For example, products containing
information or images that may cause psychological harm must either be alerted or removed from
the market. It is also important to conduct tests and tests of products for psychological safety before
their release on the market. Important Safety Guarantee Guidelines call proper informing consumers
about the rules for the safe use of goods (works, services) using popular and understandable
designations (paragraph 17).

Cyber security. With the increase in online trading and the use of digital technologies, it is
important to ensure consumer cyber security. This includes protecting consumer personal data,
protecting against cyber-attacks, viruses and other threats in an online environment. Companies
must apply state-of-the-art data encryption technologies, enhanced authentication and other
measures to ensure their customers' cyber security.

Environmental safety. In light of the threats of climate change and pollution, it is also important
to ensure the environmental safety of products. Products should not contain environmentally
harmful substances, sustainable production and packaging methods should be used, as well as issues
of disposal and processing of products after use should be taken into account. The ecological
footprint of products should be minimized to preserve the environment and human health.

Protecting consumers' economic interests. Promoting compliance with consumers' economic
interests is an important aspect of modern business and market environment. Consumers are
interested in ensuring that competition rules are observed in business circles. Unfair actions, such as
the proliferation of false advertising, monopolization or division of the market, deception of
consumers and other violations, harm consumers. It is important to implement measures to ensure a
fair and competitive environment where consumers can be confident in the quality of products and
services, as well as fair treatment by businesses.

This standard assumes that the imperative norms regarding:

— Prohibition of the use of business practices that harm the economic interests of consumers and
their right to choose (clause 20).

— Enabling consumer organizations to monitor compliance with mandatory legal requirements
regarding food, advertising and the prevention of consumer deception (clause 21).

— Ensure that the manufacturer is responsible to ensure that the goods meet reasonable
standards of durability, utility, reliability and usability in the intended manner (item 23).

— Guarantee to consumers of additional rights to fulfill their interests in concluded contracts
(Clause 26).

— Providing consumers with assistance in obtaining information about the product and its
environmental impact (paragraphs 27 - 29).

The recommendation to promote the development of non-governmental regulation through the
conclusion of voluntary agreements between consumer and business organizations on the adoption
of marketing codes and other acts of regulation of the business environment looks very exciting.
This is an approach that can help improve and harmonize standards in the business area, taking into
account the interests of all parties.

Safety and quality standards for consumer goods and services. Product quality and safety
standards are usually defined in regulatory technical legal acts, which may be part of the system of
integration associations of states or national norms. These regulations may be mandatory or

voluntary to comply with. In accordance with the guidelines in paragraph 33, it is recommended
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that States keep these norms up to date and monitor their compliance with generally recognized
international technical standards.

According to paragraph 36, the system of distribution of consumer goods and essential services
should be formed on the basis of the implementation of appropriate state policy in each state. This
includes establishing warehouses, retail chains, even in rural areas, encouraging consumer self-help,
and establishing consumer cooperatives.

In addition, an important aspect of consumer legal protection is to guarantee consumers access
to remedies in the event of a violation of their rights or damage caused by unscrupulous
manufacturers or sellers. This includes transparent and effective mechanisms for going to court,
compensating for damages and compensating for deficiencies in goods or services. It is also
important to ensure that consumers are informed of their rights and how to exercise legal protection
so that they can defend their interests in the event of disputes.

An important point is also the improvement of consumer protection legislation and regulations
to make them more effective and adapted to modern challenges. It is necessary to constantly update
and improve laws so that they comply with modern conditions, technologies and methods of
deceiving consumers. In addition, it is important to monitor compliance with these laws and
regulations in order to punish violators and prevent negative consequences for consumers.

Education and Awareness Programs. The following is recommended for effective
implementation of education and awareness programs:

Programs should be developed and implemented by both government agencies and
organizations, as well as public consumer organizations, as well as commercial organizations.

It is necessary to use the education and information system, including the media, to disseminate
information.

Educating consumers on literacy skills will help them make informed consumer choices in a
variety of areas such as healthy eating, product safety, product labeling, legislative protection,
environmental protection and efficient use of resources.

Programs should also include providing information on products, e-commerce features,
financial services and other aspects to raise consumer awareness.

The implementation of these programs will help to form a consumer culture and increase the
level of education among consumers.

The principle of promoting rationalization of consumption involves interaction between
consumers, the state, entrepreneurs, trade unions, public environmental and consumer
organizations. It is recommended to implement it through various mechanisms:

Legal mechanisms: Adoption of regulatory legal acts regulating rational consumption and
protecting consumer rights.

Economic mechanisms: The use of tax instruments to stimulate rational consumption, the
creation of economic mechanisms that encourage environmentally friendly products and services.

Social mechanisms: Promoting positive practices and patterns of consumption, supporting
information campaigns, establishing the exchange of experiences between various stakeholders.

These mechanisms in partnership contribute to improving the environmental situation,
economic sustainability and socio-cultural development, which ultimately leads to a more
harmonious and sustainable society.

Such incentives may include various tax incentives, subsidies and other support measures for
companies that carry out environmentally responsible production, as well as for consumers who
choose environmentally friendly goods. In addition, it is important to establish legal mechanisms
for mandatory environmental expertise before the start of production or introduction of new
technologies, as well as for monitoring the use of hazardous substances. This will help prevent
negative impacts on the environment and human health. Thus, promoting environmentally
responsible production and consumption is an important step to preserve the environment and
ensure sustainable development.

E-commerce plays a key role in the modern economy due to its speed, variety of products and
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convenience for consumers. The pandemic has accelerated e-commerce growth trends, leading to
increased online shopping and digital content usage. Surveys conducted by the United Nations
Trade and Development (UNCTAD), the Electronic Commerce Association of Brazil (NIC.br) and
Turkey's Inveon showed an increase of 6-10% in online shopping across many product categories.
More than half of respondents prefer to shop online and receive digital content and health
information via the Internet instead of traditional news sources [7]. Similar trends are observed in
the Republic of Kazakhstan.

The guidelines are general guidelines for Member States of the United Nations (UN) regarding
this type of trade. These principles are aimed at providing a level of protection that should not be
lower than for other forms of trade (para. 63), as well as informing consumers and entrepreneurs
about their rights and obligations in the digital market (para. 64).

Financial services. The financial services principle includes many directions for Member States
in the area of financial consumer protection. According to paragraph 66, Member States must
develop specific policies, establish supervisory authorities, control and insurance mechanisms to
protect consumer assets, create financial literacy strategies, ensure transparent disclosure of
information to identify conflicts of interest and prevent harm, encourage responsible behavior of
financial service providers, with taking into account the financial capabilities of consumers, as well
as ensuring the protection of financial information from illegal use. It is also important to reduce the
cost and increase transparency of money transfer services.

Paragraphs 69 to 78 of the Guidelines focus on various areas affecting consumer health, such as
food security, water supply, pharmaceuticals, energy, utilities and tourism services. The emphasis is
on the importance of safety and quality (in the food sector, water supply), fair distribution (water
and energy), ensuring accessibility to all (food products, utilities) and solving international issues
(tourism).

E-commerce and rationalization of consumption play a significant role in international
consumer protection policies. E-commerce requires a digital space, which highlights the importance
of digital rights. To exercise these rights, consumers need access to hardware and software, as well
as to the Internet.

An interesting definition of the right to information is carried out by M. S. Buryanov and E. V.
Talapin, taking into account the aspects of access to information resources via the Internet, as well
as ensuring the protection of privacy and personal data [8, 9 p. 131]. They determine the content of
the right to information through access to the Internet, information and communication resources
and technologies, as well as ensuring the protection of privacy and personal data.

Digital inequality manifests itself in the fact that certain categories of people, the most
vulnerable from a socio-economic point of view, are deprived of access to the opportunities offered
by e-commerce due to inaccessibility or misunderstanding of modern technologies. It can also mean
unequal access to information, education, social and public services via the internet. To address this
challenge, special approaches and programmers must be developed to improve digital literacy and
ensure access to technology for vulnerable populations. This can include organizing training
courses on working with computers and the Internet, creating convenient and accessible interfaces
for mobile applications and websites, as well as promoting digital skills among the population.

The first international standards in electronic commerce were adopted by the Council of the
Organization for Economic Cooperation and Development on March 24, 1999. These standards
were Guidelines for Consumer Protection in the Context of E-Commerce and were revised in 2016.
[10]. In 2017, UNCTAD published a note by the Secretariat entitled "Consumer protection in e-
commerce,” highlighting important issues that need attention and development. Some of these
issues include the security of online payments, combating unfair business practices, ensuring the
protection of personal data, countering unfair contract terms that can infringe on consumer rights, as
well as problems related to cross-border e-commerce. These aspects require attention and joint
efforts to develop effective mechanisms and standards that promote consumer advocacy in e-

commerce [11].
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Rationalizing consumption plays an important role in achieving sustainable development, and
this is supported by various international normative instruments, including the 1972 United Nations
Conference on the Environment Declaration [12], 1992 Agenda 21 [13], 2000 United Nations
Millennium Declaration [14], 2002 Johannesburg Declaration on Sustainable Development [15]
and resolution 70/1 "Transforming our world: Sustainable Development Agenda 2030 "2015. Goal
12 of this resolution is defined as "ensuring the transition to rational consumption and production
models™ [4].

The concept of sustainable development emphasizes the importance of balancing economic,
environmental and social aspects to conserve resources and ensure well-being for current and future
generations. In this model, a person is seen not only in the role of a consumer, but also as a
responsible participant in social life and the owner of natural resources, striving for sustainable and
harmonious coexistence with the environment.

A note from UNCTAD in 2019 identified the following value benchmarks related to sustainable
consumption and consumer protection:

Active interaction: Consumers and entrepreneurs are seen as active participants, with
interaction among themselves contributing to sustainable consumption.

Promoting sustainable consumption: The activities of consumers and entrepreneurs are aimed at
creating conditions for sustainable and rational consumption of resources.

Implementation of consumer protection policy: The focus is not only on improving
consumption conditions, but also on guaranteeing consumer protection and compliance with
appropriate policies [11]. Obviously, in the modern world, entrepreneurs increasingly need to pay
attention to social and environmental issues. The development of sustainable production, marketing
and distribution models becomes an important aspect of their activities, as well as complies with
international human rights standards. Such an approach can help to better solve global problems and
create a sustainable business in the long term.

Conclusion. International standards for the protection of consumer rights of goods (works,
services) are systemically determined by the UN General Assembly in resolution 39/248
"Protection of consumer interests,” which contains 11 basic principles. These principles cover
various aspects, such as national consumer protection policies, physical security, promoting
compliance with consumer economic interests, and protecting the latter. It is important that these
principles be implemented in the national and regional legal systems of Member States to ensure
effective protection of consumer interests. Various aspects of consumer protection can have a
variety of development guidelines and sources of legal regulation. For example, the creation of
education and consumer awareness programs may be focused on national legislation, while
financial services and e-commerce may fall under other types of regulation. All these aspects should
be taken into account and coordinated within the framework of consumer protection policies to
ensure their effective implementation.

Indeed, we can notice the gradual development of the "greening™ of international consumer
legislation in light of growing global environmental problems. These changes are also related to the
evolution of the role of the consumer in a post-industrial society, and the influence of postmodern
theories in economic and legal science. In the modern context, a person is seen as a responsible
social person, actively involved in processes related to solving problems throughout the life cycle of
goods, works, and services.

The presented study emphasizes the importance of the role of the state, business, and consumers
in the implementation of international standards for sustainable development. The state plays a key
role in the implementation of national policy, establishing a legal framework, and protecting the
interests of entrepreneurs and consumers. It must also develop environmental policies, defining the
conditions for business and creating responsible consumer citizens. This approach helps to achieve
a balance between the interests of various parties and ensures the implementation of sustainable

development standards.
49




BECTHUK KazHITY umenu Abas, cepus «FOpucnpyodenyusy, Nel(75), 2024 2.

When developing consumer policies at the regional integration organization level and at the
national level, it is important to pay attention to the development of e-commerce as a key form of
commerce. Fundamental aspects can be the protection of online payments and personal data, as well
as the creation of alternative mechanisms for resolving consumer disputes on online platforms.
International standards in electronic commerce, tested in practice by various countries of the world,
provide a valuable basis for application in district and national contexts. Their use can contribute to
the consistency and effectiveness of the implementation of such policies.
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Tenubexosa U.M. ’
! bauwes Ynusepcumem

HEKOTOPBIE BOITPOCHI IIPABOBOI'O PEI'YJIMPOBAHUSA 1OI'OBOPA
CTPAXOBAHMUSA B ATPOITPOMBIIIIVIEHHOM KOMIIVIEKCE PECITYBJIMKH
KA3AXCTAH U CTPAH 3APYBEXbSA

AnHomayus

B cratbe paccMOTpeHBI CTAHOBJIEHHS W IPABOBOI'O PErYIMPOBaHUS JOOPOBOJIBHOIO CTPaxo-
BaHUs B arponpoMblluIeHHOM KoMiulekce PecnyOnuku Kazaxcran u crpan 3apy0Oexbs. ABTOp
[IOJTYEPKUBACT, YTO JTAHHBIN BUJI CTPAXOBaHUs MPEJICTABIIsAET COOON pacpOCTpaHEHHBIH B MUPOBOM
MPAKTUKE 0a30BbI HHCTPYMEHT 3aIUTHl HMYIIECTBEHHBIX HHTEPECOB (PepPMEPOB-CTPAXOBATEIICH.

B crathe mpezacraBieHa MCTOpUS CTAaHOBJIECHHUS CTPAaxOBaHUS B JaHHOU cdepe Ha mpumepe
ctpan EBponsl, Coenqunennsix LlltatoB Amepuku n Kanaapl. ABTOpOM MPOCIEKUBAETCS CXOACTBO
IIPaBOBOIO PEryJIMPOBAHUS M OCOOCHHOCTH cebX03cTpaxoBaHus B Poccuiickoil ®@enepauuu u B
Pecny0nuke KazaxcraHn.

ITpoBens kpaTKuil peTPOCIEKTUBHBIN aHAJIN3 CTPAXOBAHUS Ka3aXCTAHCKUMU CEIIbXO3IPOU3BO-
JIUTENIMA B PACTEHUEBOJCTBE, aBTOpP IOKa3ald HEJOCTAaTKM HMEBIIEH CHCTEMbl CTpaxOBaHUS B
naHHOM cdepe. Kpome Toro, mogdepkHyThl JOCTOMHCTBA HOBOM CXEMBbl CTPaxOBaHUS B arpomnpo-
MBIIIEHHOM KOMILIEKCE, BBEJICHHOM Ka3axCTaHCKUM 3akoHojareneMm ¢ 2020 roaa.

ABTOp, cuuTas HEOOXOJUMBIM OCBeLIaTh HMH(OPMAIMIO O HEJOOPOCOBECTHBIX YYaCTHHMKax
CTPaxoOBbIX NMPABOOTHOILIEHUH, MOJaraeT He0OXOJUMBIM pa3MellaTh HH(OpMaLKio Ha miIaThopme,
r7le CTpaxoBaTeld BBIOMpAIOT cebe CTPaxOBILIMKOB [0 HOBOM CXeMe CTpaxoBaHMs B arporpo-
MBIIIEHHOH cdepe.

KiioueBble ci0Ba: CTpaxoBaHME, CTPAXOBOE 3aKOHOJATENIBCTBO, JIOIOBOP CTpaxOBaHUS,
CeJIbXO3MPOU3BOJUTENH, CTPAaxoBaTelb, CTPAXOBIIMUK, UMYIIECTBEHHbIE MHTEPECHI CTPaXOoBaTels,
arpoNpOMBIIIIEHHBIH KOMIUIEKC.

U M. Tenivexosa '
'bauiwes ynusepcumemi

KA3AKCTAH PECIHYBJIMKACBIHIAYbI )KOHE LHET EJJAEPAETT
AT'POOHEPKOCHITIK KEINEHJAEI'T CAKTAH/ZIBIPY ITAPTBIH KYKBIKTBIK
PETTEYJAIH KEUBIP MOCEJIEJIEPI

Anoamna
Maxkanana Kazakctan PecnyOnuKachlHBIH JKOHE IIE€T MEMJIEKETTEpIH arpoeHepKacimn
KEIIeHIHJIET1 epiKTI CAKTaHABIPYIbIH KAJIBINITACYbl MEH KYKBIKTBIK PETTENyl KapacThIpbUIIbl. ABTOP
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